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Getting the Message Out

• Selective Use of Traditional Media
– Press Releases
– Advertisement
– Letters to the Editor
– Radio

• School Portals /Traditional Email Blasts
• Website as the Primary Content Source
• Social Media Links to and from Website



Social Media Opportunities



Your Facebook Page

• Facebook Wall
• Details about “YOU”
• Photos
• Upcoming Events
• Facebook ADs



Facebook Events

• Additional Avenue to
Target Attendees

• Supplements Traditional
Methods
– Media
– AlertNow
– School/District Newsletters,
Portal

– GEF Website



Enhance Your Reach

• Get the Message Out
• Drive Traffic to Your Website
• Target New Grantees and Donors
• Grow Your Base and Broaden Your
Impact in the Community


